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The objective of this survey is to learn about your opinion as a stakeholder regarding the relevant sustainability issues. Including opinions on
the effectiveness of the company's sustainability management and the level of satisfaction with the stakeholder engagement process. Your
input will help us further develop and improve our the company’s strategies and processes, enabling us to respond to the needs and
expectations of all stakeholder groups more effectively.

Your answers will be analyzed and reported in an aggregate format without disclosing your name or personal identity as a survey respondent.
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The objective of this survey is to learn about your opinion as a stakeholder regarding the relevant sustainability issues. Including opinions on
the effectiveness of the company's sustainability management and the level of satisfaction with the stakeholder engagement process. Your
input will help us further develop and improve our the company’s strategies and processes, enabling us to respond to the needs and
expectations of all stakeholder groups more effectively

Your answers will be analyzed and reported in an aggregate format without disclosing your name or personal identity as a survey respondent. (o] et
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STAKEHOLDER ENGAGEMENT REPORT YEAR 2022

International Trading (Country: All, CPTG)

Material Topics and Stakeholders Impact
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Appendix VI < >

Material Score per Material Issue

Material Issue

Environmental Management & Protection
Climate Resilience and GHG Emissions
Waste Management and Circular Economy
Water Stewardship

Mature Protection and Restoration
Diversity Equity and Inclusion

Labor Practice

Occupational Health and Safety

Education and Life-long Learning
Human Capital Development
Food Security

Cybersecurity and data protection

Health and Nutrition

Responsible Marketing & Customer
Management

Forced Labor/ Compulsory Labor

Innovation management

Inclusive Business

Sodial & Community Engagement & Integration
Corporate Governance

Child Labor

Stakeholder engagement

Land Rights

_Besponsible supply chain management |

Employees
and Families

4,899
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2,499
2,160
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2,025
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702
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&
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4
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Customers and Farmers

Consumers
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320
273

12
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238
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16

42
81
144
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3

36

12

48
100

Business
Partners

o4
15
12
25

1
30
16
36

1
12

Communities Governments NGOs Media

and Societies

132 42 368
144 90 42 168
36 49 48 24
56 9 20
9 12 130
8 30 110
| 108 192 | &0 9
12 42 35
36 12 12 42
16
24
48 42| 156/
16 12
12
90 16 48 6
36 8
110 9
9 80
16 9 12
90 8

Total

-

19,872
12,614
11,536
9,300
7.812
5,256
4,745
3,540
3,248
3,024
2,496
2,205
1,849
1,480
1,225

1,056
1,054
784
700
576
288
272
30
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