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CPG’s issue universe

Almost 200 issues were identified for CPG’s issue
universe from global, national and industry research
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CPG’s 29 material issues

« From nearly 200 issues, PwC analysed the
gathered issues in the universe and come up with
29 issues considered as material by global
frameworks, industry issues, and CPG’s industry
peers .

The Preliminary of
CPG material issues
in all 3 dimensions

e Economic
e Environmental
e Social

Issue universe
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Issue universe

The Preliminary of CPG material issues in all 3 dimensions

Economic
1. Corporate governance 7. Cybersecurity and data protection
2. Transparency 8. Innovation and creation
3. Business ethics 9. Economic and social value creation
4. Anti-bribery and corruption 10. Responsible purchasing
5. Compliance management 11. Supply chain stewardship
6. Crisis and resilience management
Environmental
12. Climate resilience 16. Circular economy
13. GHG emission 17. Waste management
14. Energy efficiency 18. Ecosystem and biodiversity protection
15. Water stewardship 19. Environmental management
Social
20. Human rights and labour practices 25. Education for all and communities
21. Human capital development development
22. Talent management 26. Diversity and inclusion
23. Occupational health and safety 27. Customer relationship management
24. Employee wellbeing 28. Responsible marketing
29. Public policy engagement
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Tisadun material issues el 4 na;uﬁ’ﬂﬁia‘lﬂi':

+ Strategic priorities: dnanszvudaniataiulnanmsi (CPG) adailiudeamn LLa:Lﬂuﬂaqﬂfﬂﬁn?ﬂfﬂﬁnﬁummrj'lfaﬁu VT MSANMNEMIUNNARLEZNTRRIMTU T

+ Risk management: figddydainaiinlnadum (CPG) lusunslasiumstziniusassianulng uﬁ1ﬁ1ﬁﬂaqﬂﬁﬁﬁﬂﬂ°ﬁ’uﬁnﬁumwaﬂﬁu v anandFosluduany
ﬂaaﬂﬁ'ﬂﬁm'lmua‘?ﬁﬁ'uﬁﬂﬂmﬁmﬁ’uﬁaq‘sﬁﬁ]mn*’ifm.‘*'i:aa €] LﬁmmﬁﬂﬂmsmﬁﬂquﬁﬂﬁmmE?u%‘[nmﬁtmu B2B uaz B2C s1uisanasmsyinauanniig (WFH) LRaaAMTs= U9
28y Covid-19

+ Strategic citizenship: diliiiuadndarsitnauaiaaiylaaia (CPG) udlugmuztasnaiiasio CPG aisia st aﬁ'aﬂaiﬂtfludauﬂfmmaanaqﬂfﬂﬂwﬁ:ﬁu v msun
ﬂnﬁnmmmnawn“ﬁmuma*‘iﬁ'*:mwmmﬁ'am:mlﬂHLLazﬁaﬁﬁmﬁmﬁ’ﬂaﬂ‘luﬁﬁ

+ Good practice alignment: 5 Lifisadndassisnanniaaiylaaius (CPG) widasaansndfifenaialwreandaaiunginawiviasadoud fuafiaeuanudaie iiw n1sd
wisaadialunisudy L‘].I‘"Iﬁ!.LHﬁ"IW%ﬂﬂTiﬁﬂﬁ]“lEi'lleﬂ:l,ﬂﬂﬂ“lwﬂLWﬂIHHﬂ"IHﬁﬁ"IQ’m

Strategic citizenship Strategic priorities

Good practice alignment Risk management
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Economic Dimension

CPTG material issues matrix Environmental Dimension

Social Dimension

Strategic Citizenshi Strategic priorities

26.Diversity and Inclusion (6)

18.Ecosystem and Biodiversity Protection (3)

29.Public Policy Engagement (7)

Good Practice Alignment Risk Management
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