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Stakeholder Group : Customers and Consumers
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The objective of this survey is to learn about your opinion as a stakeholder regarding the relevant sustainability issues. Including opinions on
the effectiveness of the company's sustainability management and the level of satisfaction with the stakeholder engagement process. Your
input will help us further develop and improve our the company’s strategies and processes, enabling us to respond to the needs and
expectations of all stakeholder groups more effectively.

Your answers will be analyzed and reported in an aggregate format without disclosing your name or personal identity as a survey respondent.
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The objective of this survey is to learn about your opinion as a stakeholder regarding the relevant sustainability issues. Including opinions on
the effectiveness of the company's sustainability management and the level of satisfaction with the stakeholder engagement process. Your
input will help us further develop and improve our the company’s strategies and processes, enabling us to respond to the needs and
expectations of all stakeholder groups more effectively

Your answers will be analyzed and reported in an aggregate format without disclosing your name or personal identity as a survey respondent. (o] et
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STAKEHOLDER ENGAGEMENT REPORT YEAR 2022

Crop Integration (Thailand, Crop)

Material Topics and Stakeholders Impact
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Top 10 Material Topics and Impact Ranking by Stakeholders

i
Lid
-~
(k]
oo
Ea

Fi 6K,
oK 5K
nsdsudisianng ATUSKITTANNS AsRILETUNITAL vmsﬁmm msausnduariiu  asianmsuaaia wwlfiGeu
wldaunlaggnn wavdnilag UAUBUANN MINENNIYAAR NINENNTETTULNEA  URLSTUULATHEAR 13997U
afianAuazns fowrasan wanuane ' ANULIEY
daaafaiaunsyan
Highest Score per Stakeholders
Creditors Farmers Employees & Customers & Business Communities & Governments  Shareholders &
Families Consumers Partners Societies Investors
pErsons persons 43 persons 22 persons & persons 10 persons B persons persons
T T mustums PR
EERRHIRE I0NITURY 2931 t u
(Blank) (Blank) Anilas Anilas agsaIny angfaime aaugiainia (Blank)
, , UUAIMY N : vmsila
ﬁ\‘lLL'JG\aValI ﬁawma“au waynsaasn wasnITUaL
nanavang fafsaunsean Maflsaunszan

ERBuR. LA

NIQLATNEN NTUIUITIANTT
ninennsin uinnssu
MNGOs Media
3 persons 10 persons
o nsliucaea
MIaUINHURS asuldauuilas
WUNWETWUJM gnngiianne
e lbinlo] wagnsdaad
A2fzaunsean

Updated on 5/2/2023 11:31:30 PM

&

anthaudauay
ANulxaad

Competitors

persons

iBlank)



STAKEHOLDER ENGAGEMENT REPORT YEAR 2022

Crop Integration (Thailand, Crop)

Sustainability Goals and Stakeholders Impact < >

Top 10 Sustainability Goals and Impact Ranking by Stakeholders
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i
Crop Integration (thailand, crop)
AppendixVl £ >
Material Score per Material Issue O :l
Material Issue Employees Customers and Business  Communities Governments NGOs Media Total
and Families Consumers Partners and Societies .

Climate Resilience and GHG Emissions 4158 728 12 567 380 25 638 | 28,560
Environmental Management & Protection 5,832 1,554 20 a9 306 25 180 | 27,702
Diversity Equity and Inclusion 2,520 783 20 35 45 25 8 10,695
Human Capital Development 2,970 288 9 42 6,561
Nature Protection and Restoration 1,056 144 132 91 6,391
Waste Management and Circular Economy 783 342 35 110 80 5,180
Labor Practice 288 216 [ 20] [ 396 4,662
Water Stewardship 1,155 228 24 25 S 4514
Innovation management 986 108 418 1 4,026
Occupational Health and Safety 1,190 16 414 1 3,591
Cybersecurity and data protection 754 90 4 80 81 6 3,538
Social & Community Engagement & Integration 525 192 80 49 9 4 3,420
Education and Life-long Learning 899 182 3 12 1 48 3,249
Responsible supply chain management 72 208 42 12 T2 12 2,021
Responsible Marketing & Customer 63 6 -1 1 1,886
Management

Inclusive Business 110 165 48 25 9 20 1,848
Corporate Governance 272 132 15 12 20 1,599
Child Labor 289 169 1 72 1,560
Food Security 88 438 4 49 20 64 1,443
Stakeholder engagement 552 8 12 30 6 1,443
Health and Nutrition 108 396 9 9 1,332
Forced Labor/ Compulsory Labor 180 90 42 20 1,152
Land Rights 25 182 1 1 25 16 870
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